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Curriculum Vitae

Surname: Wahyuni

First Name: Sri

Date of Birth: April 10, 1994
Academic S.1.LKom., M.l.Kom

Qualification:

Venia Legendi
(qualification to
teach):

Communication Science Studies

Further BNSP Assessor

Qualifications:

At the Higher 2019

Education

Institution since:

Level of Since 2021 at Gunadarma University as a permanent lecturer

Employment:

Teaching Focus:

Interdisciplinary
Aspects:

Communication Science Studies

Television Program Production, Cyber Public Relations, Public Speaking

Activities in the
Areas:

Further
Education

Research
Consultancy

Doctoral in Communication Science (on going)

Conducting research on political communication and digital communication

Guiding students in conducting their research projects

How are personal
research
activities
reflected in
teaching
activities?

Teaching and research are significantly interconnected. When teaching, |
observe, assess, provide feedback and evaluate. | provide guidance on how

research topics with a communication science theme can be applied and aligned
with the material taught in class to create a conducive, encouraging and also well-

controlled learning environment as expected.

Work experience:
General

Activities as
an Expert:

Educational digital community television host

Publications: 1. Sri Wahyuni, Yohanes Arie Kuncoroyakti, Muhammad Arig S.M.

2023. Analisis Jaringan Komunikasi Pada Akun @KemenkesRI di
Media Sosial Twitter. Jurnal Sosial Humaniora dan Pendidikan.
JUSPHEN Vol 2 No. 1 April 2023 | ISSN: 2829-0410 (cetak), ISSN:
2829-0534 (online), Hal 70-76.
https://journal.admi.or.id/index.php/JUSHPEN/article/view/833

2. Lenie Okviana, Putri Nabilla, Sri Wahyuni. 2022. Aplikasi Discord
dalam mempertahankan solidaritas tim pada komunitas royal e-sport
divisi point blank. Jurnal Ilmu Komunikasi, VVol. 12. No. 2.



https://journal.admi.or.id/index.php/JUSHPEN/article/view/833
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https://ejournal.akmrtv.ac.id/index.php/ikom/issue/view/33/showToc

3. Sri Wahyuni, Edy Prihantoro, Noviawan Rasyid Ohorella.2021.
Political Efficacy of Jokowi-Amin Political Marketing in Social
Media in the Indonesia Presidential Election 2019 in Jabodetabek.
IJSCIA, Vol. 2, Issue: 3.
https://www.ijscia.com/wp-content/uploads/2021/06/VVolume2-Issue3-
May-Jun-No0.89-325-330.pdf

Memberships:

International
experiencein:

Corporate
Management

Academic
Activities

Personal
Background/
Experience

Other: -
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